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Transformation and synthesis of art-composite elements of the ethnic style in the 
formation of design image in the fashion industry 
Purpose of Article. Identification of the nature of artistic and compositional characteristics 
influence of the national costume in the design of modern clothing and determine the criteria for 
assessing the aesthetic expressiveness of a fashionable dress in ethnic style. The m thodology of 
the research is to apply the comparative-analytical apparatus of pre-design studies. As a result of the 
literary-analytical method, a comparative analysis was carried out in which the compositional 
structure of the traditional outfit was analyzed and systematized, and the means of their 
transformation were determined in the conditions of the modern fashion industry and costume 
design. Scientific novelty. In the course of the analysis, the means of transformation and synthesis 
of artistic-compositional elements of ethnic style during the formation of a design image in the 
fashion industry have been identified. Conclusions. In the modern fashion, there is no quotation of 
certain ethnic motives, designers carry out the transformation of certain folklore elements, 
preserving their semantic value and combining with contemporary fashion trends. Ethnic style does 
not cease to be relevant in the new fashion seasons because it has already enveloped virtually all the 
main and colorful peoples. According to such topical trends of the modern fashion industry as 
globalization and personalization of design images, leading designers create collections of various 
stylistic solutions, but ethnic cultures have conquered them the heart. In the design of clothing, this 
is found in search of inspiration in the traditional costume and the creation of models with ethnic 
notes. In addition to the costume designers also turn to decorative and applied arts and oral folk art. 
Therefore, one can safely say that traditional folk traditions continue to live in the models created 
by world-renowned designers and consumers of the mass market segment of the fashion industry 
Key words: fashion industry, ethnic style, national motives, design image, fashion product, 
fashion trend, mass-market fashion, fashion market segment, fashion image.  
Х я  я  ’є  -    . .,  Є. . 
166 
 -   є     
( , , 'є   . .)  є   .   
є  є є      ,     
,   , є      -
    є. 
  .     
 ,        
 ,  ,   є  , 
 є      .  , -
  є    є   -
  .      
,    ,    -
є   « »   ,    , 
     ,    . 
    .    -
         -
. ,        
          
 .   .  [1, 15-36]; . .  є  
    ,  ,   
 ,  є     -
 [2, 147-164]. є   -  ,  
          
 . ,        -
   . . , . .   . .   -
       
    ,     -
  ,   є  [3]. є   
. .   . .         
         -
  [4, 66-73],  Є. .   . .  ,  -
         
    ,       
     [5, 282-291]. 
       -
         
          -
  . 
  .    є   
. «  ?» –    є,   -
    ,    .    є  
,  є     –   , -
,  ,     –  ..., -
,     є    «look».     -
  ,       ХХХ Х 
167 
      ,     ,   -
,      ,    -
    –    [6]. 
,   є   ,    
   ,    є  -
   ,      ,   -
   ,       
,         -
    є      
 .  
,  -   -   
« »  ,       
,     ,    -
      є    100%.  -
     ,   є   
    ,   .    
  є    ,      -
 .   є   ,   -
 , є   .     
        (  є -
, ,  ,   ).  
      є   
   ,        -
,      .    є  -
 –     ,       
,        ,   
 .   є   ,      
  (    ) є    
 .  
,  є  ,     ,    . 
     ,      
  – ,       « -
».         , 
   [7].       
         , : 
Dolce & Gabbana,  ,  ,  єє ,  
,  - ,  ,  ,  , Varenyky 
Fashion.    ,   -
 ,   ,    є    . 
  «  »     є -
 ,  є є    ,      
   .   , ,  . 
    є ,     
Х я  я  ’є  -    . .,  Є. . 
168 
  є      ,  є 
    . 
« »           -
  ,    ,  ,   «   –   
 ».     « »   -
,  ,   є     : , -
   (  – ).     
 є   , 'є ,    ,   -
є  ,   є  «  »,   є,  
є      ,     -
  (   є  ). «  » є   
     ,      , 
    ,   ,  -
, , є є    .    -
є, ,  ,     є ,    , 
    «mass market». 
 ,    є   ,   
 ,  ,     -
 .     ,   ’  -
     ,     
є  ,  є    -
 .  ,    ,    
  , ,    ,  -
є ,       є  , -
   . , « »    
  ,         -
   ,     . 
,     « »,     
     ,     
  .  є      , 
    є    .    -
  є      ( ,  -
    « »,     ) [8]. 
     60-   XX    
,          « »,  
      .       
   « »,      -
 « »      , 
       -
      .   -
        ’  
    ,  , -
    є  . 
  ,       ХХХ Х 
169 
 « »    ,   
    ,      ,  
   .  « »   -
   ,     є    ,  є   -
         ,  
   .     -
,      є   ,  , 
      ,      « » .  
       -  
,       ,   є    -
           -
 .       є  
 « »  ,    100  є -
  .        -
       .   –  
      ,   
,    ,      
   .    «  »  -
 є     :   є , 
 ,   є ,    . 
є ,    ,    -
    ,   - . 1960     -
  «  »,        
« ».      ,   -
є        (   ) .  
  ,   -     «Dior»,    -
      ,   .   
    ,  ,  «  » -
  ,     .   
           -
 , , , .      -
       
;  , ,   .  , -
,           
.  ,     ,   
  - ,   , ,    -
    . «   є   -
»,  є,       
        .  -
   «  » («La Blouse Roumaine»)   
-        . 
 
 









. 1.       
 
. 2.   «  » 
 
         
  .  є  ,   
    є  . є   -
 ,  ,  ,   -  
           
   « ». 
є           -
є -  є є      -
 (   1976 ).       
  .  ,  є    ,  
  « - ».    « »   -
 -  ,     , ,  -
   .  
2013   Dolce & Gabbana   ,   -
     .    


















. 3, 4.  Dolce&Gabbana (  -  2015) 
 
  ,       ХХХ Х 
171 
       (  ) 
 ,      
,    (   «  »).   -
   ,       
       -
      . 
,     «      є -
,    ,        
є    .    -
 –   ,  є   » [9; 10],  
 є    ,     -















. 5.        
 
 ,    є    « »  -
   ,  ,   -
   .     ,   
'  ,     є  ,  -
є    ,    -
  .  ,    ,  
    , ,    
. ,       . 
           ,  -
        [7].  
       , -
 ,   є       -
     : , , 
,     ( .  1, 2);    -
 ,       ( .  3).  
     є       -
,      , 
Х я  я  ’є  -    . .,  Є. . 
172 





















  є      ,   
        .    
  є       -
, ,   ,      « -
»,          -
.  є  ,      -
    [6]. 
 2 
















  ,       ХХХ Х 
173 
-       є  
           
 .   є     -
     ,    
     - .    
  ,     є  -
  ,    є .   є 
 .      , , 
    ,    .  ,  
   ,       « -
».  3 
       



























 .  -    -
     -   
        .  
.        
      ,  
Х я  я  ’є  -    . .,  Є. . 
174 
    ,     
  .     є      
       .    
 є     -   
   .    ,   -
     ,     




1.  .      : .  / . , 
. . – , 2000. – 94 .  
2.  . .      :  -
  / . . . – K.: Apa a, 2005. – 776 .  
3.  . .          -
  / . . , . . , . .  //   . – 2016. – № 3. 
[ . ] –  : http://nbuv.gov.ua/UJRN/td_2016_3_13.  
4.  . .          -
    / . . , . .  //  . – 
2013. – №4. – . 66 – 73.  
5.  . .         – -
   / . . , Є. .  //  . – 2015. – № 3 (86). – 
. 282 – 291.  
6. є  .     (     -
) [ . ] –  : http: // etno.kviv. uar.net/vvd/vvdetn/Body/Art08.htm  
7.  .    // .  [ . ]:  : 
meridian.kpnu.edu.ua/2014/06/15/etno-styl-u-trendi/  
8.    . [ . ] –  : http:// www.strana-
ua.net/news/folklornij_stil_v_odjazi/2014-09-02-44  
9.   –   . [ . ] –  :  
http://vseznajka.com.ua/etno-odyag-povernennya-do-folkloru/  






1. Tkanko, Z. & Korovic'kij, O. (2000). Modeling a costume in Ukraine of the twentieth 
century. L'v v [In Ukrainian]. 
2. Sann kova, L.P. (2005). Holy language of the creator in the customs of the people: 
eniofenomenology of old-Ukrainian culture. Kyiv: Aratta [In Ukrainian]. 
3. Chouprina, N.V., Gajova, I.L. & Palamar, K.I. (2016). Ethnodesign and its realization in 
modern designing of a costume in the fashion industry. Tehnolog i ta dizajn, 3. Retrieved from 
http://nbuv.gov.ua/UJRN/td_2016_3_13. [In Ukrainian]. 
4. Timochko, K.R. & Kuleshova, S.G. (2013). Development of a collection of women's 
clothing in ethno-style by the method of increasing the artistic perfection of the product. V snik 
KNUTD, 4, 66-73 [In Ukrainian]. 
5. Chouprina, N.V. & Ohr menko, Ye. A. (2015). Development of retrospective tendencies in 
the fashion industry of the late XX - early XXI centuries. V snik KNUTD, 3 (86), 282 – 291 [In 
Ukrainian]. 
6. Maєrchik, Mar ja (29.01.2017). Clothes as a symbolic body (on materials of Ukrainian 
traditional culture). Retrieved from http: // etno.kviv. uar.net/vvd/vvdetn/Body/Art08.htm [In Ukrainian]
  ,       ХХХ Х 
175 
7. Nadv dna, L. (13.08.2017). Ethnostyle in the trend. Retrieved from meridian.kpnu.edu.ua 
/2014/06/15/etno-styl-u-trendi/ [In Ukrainian]. 
8. Folklore style in clothes. (23.11.2016). Retrieved from http:// www.strana-
ua.net/news/folklornij_stil_ v_odjazi/2014-09-02-44 [In Ukrainian]. 
9. Ethnic Clothes – Turned to Folklore (03.04.2017). Retrieved from http://vseznajka. 
com.ua/etno-odyag-povernennya-do-folkloru/ [In Ukrainian]. 





 792. 077 (477)  
 
 І  , 
  ,  
 ,    
        
iniko2004@ukr.net 
 19 
 -     –  
  :    
 
 .      - -
   -     -   
  –   .   є   -
- , ,  .   -
  є   -    
  -  ,     -
 ,    .  
  є      -
    ,       -
    -     –   
. .  -        -
      ,   -
   ,   -  , -
   ,  ,  -
,   ,    .  
 :   ,  , -
 ,  ,  ,  -
,  -  , . 
 
  ,  , ,  -
        
 -     –   : -
  
 .      -
   -     -
    –   .    
  - , ,  . -
                                                
©  . ., 2017 
 
